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As companies around the world embrace the new 
normal of hybrid work, they must build and deliver a 
new, seamless workplace experience for knowledge 
workers, centered around an extensive portfolio of 
SaaS solutions and productivity applications aimed at 
improving collaboration across the organization. 

For decades, companies relied upon only a small 
number of multi-purpose, on-premises applications 
to drive business outcomes; however, to build and 

must address the abundance of applications and the 
associated explosive growth and sprawl of data with a 

easy to use and built on automation.

results continue to underscore the ongoing need to 
address these challenges. Our total revenues were 
$232.3 million, representing growth of 21%, and growth 
of 29% on a constant currency basis. Our SaaS revenues 
were $117.2 million, representing growth of 37%, and 
growth of 46% on a constant currency basis. Lastly, we 
ended the year with ARR was $201.7 million, representing 
growth of 32%, adjusted for the impact of FX. 

2022 also included a number of business highlights. We 
completed the acquisition of four companies during the 

distribution capabilities with a strong focus in the digital 
workplace and EdTech markets. We also announced a 
100 million SGD international research and development 
hub in Singapore to support the growing demand for our 
SaaS solutions in the region.

More than 17,000 customers rely on AvePoint to 

This responsibility is one that we – 2,200 people across 

privilege to see the trust our customers, partners and 

work and commitment that our AvePoint team has put 
into earning and holding onto that trust.

While we are mindful of the uncertainty in our economy 
in 2023, we are encouraged that the organizations we’re 
working with continue to think for the long-term. The 
move to the cloud is real, and technology can be the 

transformation, and many are just scratching the surface 
of how they can connect their people and improve their 
business processes. 

As we look ahead to the future, our strategic priorities 

Platform, both organically and inorganically; accelerating 
customer adoption; broadening our market and 
geographic presence and scaling our channel ecosystem. 

and opportunities for growth provide a clear path 
forward to help us penetrate the market opportunity we 
see to enable companies to digitally transform. 

Thank you for your continued support, and best wishes 
to you and your family. 

Sincerely,

Dr. Tianyi Jiang (TJ)

Dear AvePoint Shareholders,
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