
Q4 FY 2026 EARNINGS



C H A I R M A N  &  C H I E F  E X E C U T I V E  O F F I C E R

TARANG AMIN



+25%

NET SALES

+13%

ADJUSTED EBITDA

FY 2026

F Y  2 0 2 6  R E S U L T S



CONSECUTIVE QUARTERS OF 
NET SALES GROWTH

29

FY 23FY 22FY 21FY 20 FY 24FY 19 FY 25 FY 26

BARS REPRESENT NET SALES, $ MILLIONS
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BARS REPRESENT NET SALES, $ MILLIONS

CONSUMER COMPANIES OUT OF 
546 THAT HAS GROWN FOR 29 

CONSECUTIVE QUARTERS

1OF 

6
>20%
AVG GROWTH 
PER QUARTER

FY 23FY 22FY 21FY 20 FY 24FY 19 FY 25 FY 26

$500M

$0

$125M

$250M

$375M



~1,800 
COSMET ICS  &  SK IN  CARE  BRANDS  

14 
>$200M IN  RETA I L  SALES

3  
>$900M IN  RETA I L  SALES

NIELSEN XAOC, LATEST 52 WEEKS ENDING 3/21/2026. COLOR COSMETICS AND FACIAL SKIN CARE CATEGORIES. NOTE: NATURIUM AND RHODE NOT CAPTURED IN NIELSEN XAOC DATA

26  
>$100M IN  RETA I L  SALES



DISRUPTIVE  
MARKETING ENGINE

POWERHOUSE 
INNOVATION

VALUE 
PROPOSITION





$1.8B

E . L . F.  C O S M E T I C S  G L O B A L  R E T A I L  S A L E S

FY 2026, INTERNAL CONSUMPTION DATA



E . L . F.  C O S M E T I C S  $  S H A R E

NIELSEN XAOC L52W ENDING 3/21/2026, COLOR COSMETICS CATEGORY

+115
BPS



7  Y E A R  $  S H A R E  C H A N G E  I N  B P S

+920
+240

+150

+105

+70

-50

-70

-115

-300

-415

E.L.F.

NYX

KISS

LA COLORS

MILANI

SALLY HANSEN

L’OREAL

MAYBELLINE

REVLON

COVERGIRL

NIELSEN XAOC, $ SHARE CHANGE OVER 7 YEAR PERIOD ENDING 3/21/2026, COLOR COSMETICS CATEGORY



21%

E . L . F.  C O S M E T I C S  $  S H A R E

NIELSEN XAOC L52W ENDING 3/21/2026. COLOR COSMETICS CATEGORY.

XAOC

TARGET

13%





$200M

E . L . F.  S K I N  G L O B A L  R E T A I L  S A L E S

FY 2026, INTERNAL CONSUMPTION DATA



#25

#11
FY 2026

FY 2021

E . L . F.  S K I N  $  S H A R E  R A N K

NIELSEN XAOC L52W ENDING 3/21/2026. SKIN CARE CATEGORY.



2%

E . L . F.  S K I N  $  S H A R E

NIELSEN XAOC L52W ENDING 3/21/2026. SKIN CARE CATEGORY.

LEADING MASS SKIN CARE BRAND

E.L.F. SKIN

13%





$250M

N A T U R I U M  G L O B A L  R E T A I L  S A L E S

2x

FY 2026, INTERNAL CONSUMPTION DATA, 2X RELATIVE TO PRE-ACQUISITION LEVELS



TOP 50 SKIN CARE BRANDS, CIRCANA, 3 MONTHS ENDED 3/31/2026. MASSTIGE SKIN CARE CATEGORY BY DOLLAR VOLUME SALES

FASTEST 
GROWING





$500M 
   GLOBAL RETAIL SALES

$390M 
   ANNUALIZED NET SALES

+80% 
   YOY NET SALES GROWTH

FY 2026, GLOBAL RETAIL SALES PER INTERNAL CONSUMPTION DATA



#1
NORTH AMERICA

RECORD-BREAKING 
LAUNCH IN UK



<20%
GLOBAL SEPHORA STORES



30%
FY 26

23%
FY 26

45%
FY 26

N O N - E . L . F.  B R A N D S

E.L.F. BEAUTY INTERNAL GLOBAL CONSUMPTION DATA. NON-CHINA MANUFACTURING AS % OF DOLLAR SPEND

S K I N  C A R E N O N - C H I N A  M A N U F A C T U R I N G

0%
FY 23

9%
FY 23

1%
FY 23



E . L . F.  B R A N D  G L O B A L  C O N S U M P T I O N

FY 26

High 
Single 
Digits

Low 
Single 
Digits

LAST 12 WEEKS

INTERNAL GLOBAL CONSUMPTION DATA FOR E.L.F. BRAND, AS OF 5/9/26



INTERNATIONALINNOVATION LEADERSHIP

💡 🌍 💪
VALUE

💵

T A K I N G  A C T I O N  T O  F U R T H E R  S T R E N G T H E N  E . L . F.  B R A N D  G R O W T H



VALUE

💵

T A K I N G  A C T I O N  T O  F U R T H E R  S T R E N G T H E N  E . L . F.  B R A N D  G R O W T H



DEMOCRATIZING 
ACCESS



$18
$14

+36%
LIFT

🛒

+38%
LIFT

TRIPLE-DIGIT 
LIFT

INTERNAL CONSUMPTION DATA, LIFT VS. PRE-PERIOD LEVELS

R E C E N T LY  T E S T E D  R E D U C I N G  T H E  P R I C E  O F   
H A L O  G L O W  S K I N  T I N T



INNOVATION

💡
VALUE

💵

T A K I N G  A C T I O N  T O  F U R T H E R  S T R E N G T H E N  E . L . F.  B R A N D  G R O W T H



“E.L.F. ASAP WE  
REALLY NEED 

LOREM IPSUM”

PLEAAASE MAKE A 
BIGGER PRIMER .   

I RUN OUT OF THIS 
SIZE SO QUICK!!

😭
OKAY HEAR ME OUT! 

A GIANT HALO  
GLOW LIP GLOSS!! 

🩷✨

PLEASE MAKE A 
GOOD LIP PLUMPER 

WITH DIFFERENT 
SHADES!!!!!  .👏

F A S T  T R A C K E D  I N C R E M E N T A L  I N N O VA T I O N  T O  O U R  F Y  2 0 2 7  P L A N S



INTERNATIONALINNOVATION

💡 🌍
VALUE

💵

T A K I N G  A C T I O N  T O  F U R T H E R  S T R E N G T H E N  E . L . F.  B R A N D  G R O W T H



FY 2026

+38%

I N T E R N A T I O N A L  N E T  S A L E S  G R O W T H



F I S C A L  2 6 :  L A U N C H E D  I N  8  I N T E R N A T I O N A L  R E T A I L  C U S T O M E R S  
A C R O S S  1 4  C O U N T R I E S



F I S C A L  2 7 :  F O C U S E D  O N  G R O W I N G  S H A R E  I N  O U R  L A R G E S T  M A R K E T S  
A N D  S E L E C T I V E LY  E X P A N D I N G  I N T O  N E W  M A R K E T S

GROWING SHARE



INTERNATIONALINNOVATION LEADERSHIP

💡 🌍 💪
VALUE

💵

T A K I N G  A C T I O N  T O  F U R T H E R  S T R E N G T H E N  E . L . F.  B R A N D  G R O W T H



CHIEF MARKETING OFFICER 
E .L .F.  BRANDS

Oshiya 
Savur

PRESIDENT 
E .L .F.  BRANDS

Kory 
Marchisotto

CHIEF TECHNOLOGY  
& AI  OFFICER

Ekta 
Chopra



M A D E  T H E  D E C I S I O N  T O  T R A N S F E R  T H E  K E Y S  S O U L C A R E  B R A N D  T O  A L I C I A  K E Y S  
T O  B E T T E R  F O C U S  O N  O U R  F I V E  B R A N D S



BRANDS

CATEGORIES

GEOGRAPHIES

W H I T E S P A C E  O P P O R T U N I T I E S



BRANDS

CATEGORIES
W H I T E S P A C E  O P P O R T U N I T I E S



E . L . F.  C O S M E T I C S  U N A I D E D  AWA R E N E S S

BOVITZ, INC. (2025 SEPTEMBER) MAKEUP CATEGORY ATTITUDES & USAGE STUDY COMMISSIONED BY E.L.F. COSMETICS; CONFIDENTIAL & PROPRIETARY

2025

13%

45%

2020



CIVIC SCIENCE (APRIL 2024) YPULSE BEAUTY BRAND TRACKER REPORT MARCH'25 (NORTH AMERICA, BOVITZ, INC. (SEPTEMBER 2025) MAKEUP CATEGORY ATTITUDES & USAGE STUDY COMMISSIONED BY E.L.F. COSMETICS

GEN Z 
MOST PURCHASED

#1
GEN ALPHA 

MOST PURCHASED

#1
MILLENNIALS 

MOST PURCHASED

#1



EXPERIENTIAL 
MOMENTS

PRODUCT 
INNOVATION

CULTURAL 
IMPACT

L E A N I N G  I N T O  O U R  D I S R U P T I V E  M A R K E T I N G  E N G I N E



E . L . F.  C O S M E T I C S  A N D  R H O D E  T O O K  O V E R  T H E  2 0 2 6  C O A C H E L L A  F E S T I VA L



C O A C H E L L A  S O C I A L  M E N T I O N S

TRAACKR: YOUTUBE, TWITTER, TIKTOK, INSTAGRAM, SNAPCHAT, APRIL 9-13, 2026

68.4Mrhode

Huda Beauty

Medicube

e.l.f.

Neutrogena

Urban Decay

Hero Cosmetics

YSL Beauty

Kylie Cosmetics

Method

22.5M

18.8M

16.9M

16.5M

8M

6M

5.5M

4.9M

4.7M



BRANDS

CATEGORIES

GEOGRAPHIES

W H I T E S P A C E  O P P O R T U N I T I E S



S K I N  C A R E  R E M A I N S  A  C O R E  A R E A  O F  F O C U S



R H O D E  R E C E N T  P R O D U C T  L A U N C H E S  I N  S K I N  C A R E



F O L L O W I N G  O U R  F I R S T  F R A G R A N C E  P A R T N E R S H I P  W I T H  H & M  I N  J A N U A R Y …



… W E  T O O K  E . L . F. ’ S  P O W E R  G R I P  I N T O  T H E  H A I R  C A T E G O R Y  
F O R  T H E  F I R S T  T I M E



HOURS TO 
SELL OUT

95%
POSITIVE 

SENTIMENT

65%
NEW-TO-E.L.F. 
CONSUMERS

48



CATEGORIES

GEOGRAPHIES

W H I T E S P A C E  O P P O R T U N I T I E S



I N T E R N A T I O N A L  S A L E S  P E N E T R A T I O N

20%
E.L.F. BEAUTY

70%
GLOBAL BEAUTY PEERS

INTERNATIONAL % OF NET SALES, LATEST 12 MONTHS ENDING 3/31/2026. PUBLIC FILINGS



INTERNATIONAL NET SALES PENETRATION OVER LATEST 12 MONTHS ENDING 3/31/2025. RHODE INSTAGRAM FOLLOWERS OUTSIDE THE US AS OF APRIL 2025

👀50% 74%

I N T E R N A T I O N A L  S O C I A L  F O L L O W E R S

E.L.F. COSMETICS RHODE

E.L.F. COSMETICS SOCIAL FOLLOWING ACROSS INSTAGRAM, TIKTOK, FACEBOOK, YOUTUBE, PINTEREST, AND X AS OF MAY 2026. RHODE INSTAGRAM FOLLOWING AS OF MAY 2026.

👀



BIGGEST LAUNCH 
IN HISTORY



19
EUROPEAN COUNTRIES 

LAUNCHING IN SEPTEMBER



CATEGORIES

GEOGRAPHIESBRANDS

W H I T E S P A C E  O P P O R T U N I T I E S





S V P  &  C H I E F  F I N A N C I A L  O F F I C E R

MANDY FIELDS



YEAR OVER YEAR NET SALES GROWTH

+35%
Q4 FY26

N E T  S A L E S  G R O W T H



Q4 FY 2026

R H O D E  N E T  S A L E S  C O N T R I B U T I O N

$113M

+34 PTS



O R G A N I C  N E T  S A L E S  G R O W T H

Q4 FY 2026

ORGANIC GROWTH

+1%



Q4 FY 2026 YEAR OVER YEAR NET SALES GROWTH

US GROWTH

+26%

INTERNATIONAL GROWTH

+75%



Q4 FY 2026 NET SALES GROWTH DRIVERS

PRICING & PRODUCT MIX

+40PTS

UNIT VOLUMES

-5PTS



Q4 FY 2026

GROSS MARGIN

73%

BPS VS PRIOR YEAR

+140



Q4 FY 2026 GROSS MARGIN DRIVERS

Tariffs

Pricing

G R O S S  M A R G I N  D R I V E R S



67%

% OF NET SALES

52%

Q4 FY 2026

Q4 FY 2025

A D J U S T E D  S G & A



31%

% OF NET SALES

23%

Q4 FY 2026

Q4 FY 2025

M A R K E T I N G  &  D I G I T A L  I N V E S T M E N T



24-26%

% OF NET SALES

24%

FY 2026 OUTLOOK

FY 2026

M A R K E T I N G  &  D I G I T A L  I N V E S T M E N T



Q4 FY 2026

$59M

Q4 FY 2025

$81M

A D J U S T E D  E B I T D A



A D J U S T E D  N E T  I N C O M E  &  A D J U S T E D  E P S

Q4 FY 2025 $45M

Q4 FY 2026 $19M

Q4 FY 2025 $0.78

Q4 FY 2026 $0.32



F Y  2 0 2 6  R E S U L T S

NET 
SALES

+13%
ADJ. 

EBITDA

20%
ADJ. EBITDA 

MARGINS

+25%



55%

AVERAGE TARIFF RATE PAID ON GOODS FROM CHINA TO THE US

25%

FY 26

FY 25

AV E R A G E  T A R I F F  R A T E



BALANCE SHEET 
& CASH FLOW



ENDING CASH BALANCE, Q4 FY 2026

$290M
CASH ON HAND



FY 2026

$50M
REPURCHASED COMMON STOCK



Q4 FY 2026

$400M
REMAINING REPURCHASE AUTHORIZATION



Q4 FY 2026

<2X
NET DEBT / LTM 

ADJUSTED EBITDA



C A S H  P R I O R I T I E S

Brands Technology Infrastructure



FY 2027



ADJ. EBITDA

$379-385M

NET SALES GROWTH 

+12-14%

ADJ. NET INCOME

$198-201M

ADJ. TAX RATE

25-26%

ADJ. EPS

$3.27-3.32

AVG. DILUTED SHARES

60.5M

F Y  2 0 2 7  O U T L O O K



F Y  2 0 2 7  N E T  S A L E S  O U T L O O K

+12-14% 
   NET SALES GROWTH

+9 pts, rhode

+4-5%, organic

RHODE CONTRIBUTING TO ORGANIC NET SALES AFTER 8/5/2026



1 H  F Y  2 0 2 7  O R G A N I C  N E T  S A L E S  O U T L O O K

+4-5% 
   1H ORGANIC NET SALES GROWTH

Down High  
Single Digits, Q1

Up Mid-Teens,  
Q2

RHODE CONTRIBUTING TO ORGANIC NET SALES AFTER 8/5/2026



F Y  2 0 2 7  O U T L O O K

Lower tariff costs

Price increases

Mix

71%
GROSS MARGIN



TARIFF RATE

~35%

F Y  2 0 2 7  TA R I F F  O U T L O O K



I N F L AT I O N A R Y  P R E S S U R E S

Commodities

Transportation costs



POTENTIAL INCREMENTAL 
COST HEADWINDS

$15-20M

M A C R O  P R E S S U R E S

PER BARREL

$100

NOT FACTORED INTO FY 2027 OUTLOOK



P O T E N T I A L  I E E PA  TA R I F F  R E F U N D

$58.5M

NOT FACTORED INTO FY 2027 OUTLOOK



DELIVER 
LEVERAGE

F Y  2 0 2 7  A D J .  S G & A  O U T L O O K



MARKETING & DIGITAL  
% OF NET SALES

23-25%

F Y  2 0 2 7  O U T L O O K



N O N - M A R K E T I N G  S G & A  
I N V E S T M E N T S

Team

Infrastructure



F Y  2 0 2 7  A D J .  E B I T D A  O U T L O O K

13-15%
$ YOY

+20BPS
MARGIN YOY



1 H  F Y  2 7  A D J .  E B I T D A  O U T L O O K

HIGH TEENS
1H ADJ. EBITDA MARGIN

Gross margin 
improvement

Timing of SG&A 
spend



29 CONSECUTIVE QUARTERS OF NET SALES GROWTH



STRONG EXECUTIONSTRONG EXECUTION ACROSS OUR BRAND PORTFOLIO



Q4 FY 2026 EARNINGS


