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Safe Harbor
This pre s e nta tion c onta ins forward- looking s ta te me nts , within the me aning of Se c tion 27A of the Se c uritie s Ac t of 1933, a s ame nde d, and Se c tion 21E of the
Se c uritie s Exchange Ac t of 1934 , a s ame nde d. In s ome cas e s , you c an ide ntify forward- looking s ta te me nts by te rms s uch as “a im,” “may,” “s hould ,”
“e xpe c ts ,” “might,” “p lans ,” “antic ipa te s ,” “c ould ,” “inte nds ,” “goa ls ,” “ta rge t,” “proje c ts ,” “c onte mpla te s ,” “be lie ve s ,” “e s tima te s ,” “pre d ic ts ,” “pote ntia l,”
“s e e k,” “will,” “would” or “c ontinue s ,” or the ne ga tive of the s e te rms or othe r s imila r e xpre s s ions . All s ta te me nts in this p re s e nta tion othe r than s ta te me nts of
his toric a l fac t a re forward- looking s ta te me nts , inc lud ing without limita tion s ta te me nts re ga rd ing our future re s ults of ope ra tions , financ ia l pos ition, liquid ity and
c ap ita l re s ourc e s ; our bus ine s s s tra te gy and plans for growth; opportunitie s re la ting to and our de ve lopme nt, de p loyme nt, and mone tiza tion of ne w and
e nhanc e d produc ts and s e rvic e s , s uc h as Luva ; tre nds in c ons ume r tra ffic and de mand for our produc ts and s e rvic e s ; our re la tions hip with, and s pe nd ing by,
c a rrie rs and age nts ; our us e of a rtific ia l inte llige nc e (AI), our e xpe c ta tions re ga rd ing our inve s tme nts in AI and the antic ipa te d be ne fits the re of; and obje c tive s
of manage me nt for future ope ra tions . The s e s ta te me nts involve known and unknown ris ks , unc e rta intie s , and othe r important fac tors tha t may c aus e our ac tua l
re s ults , pe rformanc e or ac hie ve me nts to be mate ria lly d iffe re nt from any future re s ults , pe rformanc e , or achie ve me nts e xpre s s e d or implie d by the forward-
looking s ta te me nts . The s e ris ks , unc e rta intie s and fac tors a re de s c ribe d in our annua l re port on Form 10 - K and our s ubs e que nt filings with the Se c uritie s and
Exc hange Commis s ion. We qua lify a ll of our forward- looking s ta te me nts by the s e c autiona ry s ta te me nts .

The forward- looking s ta te me nts in this p re s e nta tion are only pre d ic tions . We have bas e d the s e forward- looking s ta te me nts la rge ly on our c urre nt e xpe c ta tions
and proje c tions about future e ve nts and financ ia l tre nds tha t we be lie ve may affe c t our bus ine s s , financ ia l c ond ition, liquid ity and re s ults of ope ra tions .
Although we be lie ve tha t the e xpe c ta tions re fle c te d in the forward- looking s ta te me nts are re as onab le , we c annot guarante e tha t the future re s ults , le ve ls of
ac tivity, pe rformanc e or e ve nts and c irc ums tance s re fle c te d in the forward- looking s ta te me nts will be achie ve d or occ ur. The s e forward- looking s ta te me nts
s pe ak only as of the da te of this p re s e nta tion, and e xc e p t a s re quire d by applic ab le law, we unde rtake no obliga tion to public ly upda te or re vis e any forward-
looking s ta te me nts c onta ine d he re in, whe the r as a re s ult of any ne w informa tion, future e ve nts , or othe rwis e .

The Company’s pre s e nta tion a ls o conta ins e s tima te s , p roje c tions , & othe r informa tion conc e rning the Company’s indus try, the Company’s bus ine s s & the
marke ts for ce rta in of the Company’s produc ts & s e rvic e s , inc lud ing da ta re gard ing the e s tima te d s ize of thos e marke ts . The informa tion c onc e rning our
indus try c onta ine d in this p re s e nta tion is bas e d on our ge ne ra l knowle dge of and e xpe c ta tions c onc e rning the indus try. The Company’s marke t pos ition, marke t
s ha re and indus try marke t s ize a re bas e d on e s tima te s us ing our inte rna l da ta and e s tima te s , da ta from various indus try ana lys e s , our inte rna l re s e arc h and
ad jus tme nts and as s umptions tha t we be lie ve to be re as onab le . Informa tion tha t is bas e d on e s tima te s , fore c as ts , p roje c tions , marke t re s e a rch, or s imila r
me thodolog ie s is inhe re ntly s ub je c t to unc e rta intie s & ac tua l e ve nts or c irc ums tance s may diffe r ma te ria lly from e ve nts & c irc ums tanc e s re fle c te d in this
informa tion. Unle s s othe rwis e e xpre s s ly s ta te d , the Company obta ine d this indus try, bus ine s s , marke t & othe r da ta from re ports , re s e a rch s urve ys , s tud ie s &
s imila r da ta pre pare d by marke t re s e a rch firms & othe r third pa rtie s , from indus try, ge ne ra l pub lic a tions , & from gove rnme nt da ta & s imila r s ourc e s . We have
not inde pe nde ntly ve rifie d da ta from the s e s ourc e s and c annot gua rante e the ir ac c urac y or c omple te ne s s .
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We  e mpowe r the  la rge s t Prope rty & Cas ua lty 
(P&C) ins uranc e  c a rrie rs  and  thous ands  of 
age nts  to  g row marke t s ha re  by maximizing  
c us tome r ac quis ition ac ros s  d ig ita l c hanne ls .

Our Mission
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1. Se e  Appe ndix for Non- GAAP de finitions and  re conc ilia tions
2 . Source : S&P CapIQ, 20 25
3 . Als o re fe rre d  to a s  3 rd  pa rty age nt ne twork
4 . Source : e s tima te d  us ing  Company da ta  a s  of De ce mbe r 31, 20 25

EverQuote 
Snapshot Market leader serving 

a large, growing sector
A trus te d  pa rtne r for Prope rty 

and  Cas ua lty ins uranc e  
provide rs  s e e king  to  g row 

polic ie s  in forc e

Differentiated 
proprietary data and AI 
A founda tiona l AI de live ry mode l 

tha t e nable s  highly pre c is e , 
hype r- ta rge te d  c us tome r 

ac quis ition ac ros s  d ig ita l c hanne ls

Deep, long -standing 
customer relationships

Diffe re ntia te d  d is tribution 
ne twork of re gula te d  na tiona l 
and  re g iona l c a rrie rs  and  loc a l 

age nts

$693M 13.7% $95M $171M 7 of the top 10 (2) 5,000+ 4.5B+
20 25 Re ve nue
38%  Growth

20 25 Adjus te d  
EBITDA(1)

20 0 +bps  Inc re as e

20 25 Ope ra ting  
Cas h Flow

4 3%  Growth

YE 20 25 Cas h 
Ba lanc e
No De bt

Large s t P&C 
ins uranc e  c a rrie rs

in the  US

Loc a l age nts
na tionwide  (3)

Proprie ta ry 
c ons ume r s ubmitte d  

da ta  points  s inc e  
inc e p tion(4 ) 
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Our TAM: Large  and  Growing

CURRENT GROWTH DRIVERS

Increased carrier focus on
growing policies in force    

Shift of advertising spend to
online customer acquisition channels

Consumer adoption of 
AI adds new sources of high - intent traffic 

$129B
P&C Dis tribution 
and  Adve rtis ing  
Spe nd Marke t(1)

$8B
P&C Dig ita l 
Adve rtis ing  

Spe nd (1)

U.S. P&C Ins uranc e  Marke t: 
Dis tribution and  Adve rtis ing  Spe nd

1. Source s : S&P Globa l Marke t Inte llige nce , Ins ide r Inte llige nce , and  Company’s  own e s tima te s   - inc lude s  commis s ions  and  adve rtis ing  s pe nd
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What We Do: Drive  High- Inte nt Cons ume rs  to  P&C Ins ure rs

TARGETING & BIDDING CONVERSION &
DISTRIBUTION

ORIGINATION

Filter out non - target shoppers

Right- target,
right -price bids for 
desired shoppers 

Co n s u m e r h is to ry
Lo c a tio n

De m o g ra p h ic s

In s u ra n c e  h is to ry

Un d e rw rit in g  p re fe re n c e s

P ro fita b ility  ta rg e ts

S ta te  re g u la to ry va ria t io n s

LTV a n a lys is  

P re d ic tive  m o d e lin g

Carriers & Agents
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Regulated

Carrie r and  age nt mode ls
a re  gove rne d  by re gula tions

tha t va ry g re a tly ac ros s
e ac h of the  50  s ta te s

The Market We Serve: A Data - Ric h P&C Ins urance  Ec os ys te m

Opaque

Major c a rrie rs  inve s t he avily in 
the ir brand  and  s e e k to  avoid  

“rac e  to  the  bottom” 
trans pa re nt pric ing  mode ls  

Targeted

Carrie rs  a re  highly s pe c ific  in 
the ir ta rge t c us tome r profile

bas e d  on e ac h c a rrie r’s
LTV/CAC me thodology

Dynamic

Carrie rs  adapt the ir 
pre fe re nc e s  bas e d  on 
c hang ing  unde rwriting  

pre fe re nc e s
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Our Tailwinds: 
Carrie rs  Re main Foc us e d  on Growth
as  Combine d  Ra tios  De c line

Re c e nt Carrie r Comme nta ry(2)

P&C Combined Ratio

1. Source : S&P CapIQ
2. Source : Va rious  ca rrie rs ’ e a rnings  trans c rip ts  in 20 26

(1)

“ We focus on our four strategic pillars to win in the marketplace and grow as fast 
as we can at less than or equal to a 96 combined ratio at the enterprise level .”

“ The next phase will require us to compete for attractive growth as personal lines 
margins normalize, navigate a softening commercial market without compromising 
underwriting standards.”

“When we think we can advertise and if we think we could spend more money 
and grow more and get a great combined ratio, we will.  And right now, we like 
our economics.” 

P&C Ins uranc e  Ana lys t Comme nta ry
“1H26 results reinforced our belief that the unprecedented underwriting profit 
is likely to continue . This is likely to prolong the soft market to at least 2029, 
if not longer.” — Morgan Stanle y Re s e arc h Normalized Earnings: 

Which Carriers Have Better Valuation Se pte mbe r 20 26

“The personal auto market remains highly competitive, with rate filings now flat to 
down and carriers increasing digital advertising spend to support growth.”

— UBS P&C Insurance 3Q26 Preview Oc tobe r 20 26
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Marketplace

Our AI Opportunity: Unloc king  Va lue  in our Marke tp lac e  

Transforming online acquisition while preserving carriers’ rate opacity, brand integrity and underwriting preferences

More traffic
As  LLMs  be c ome  a  c hanne l of high- inte nt buye rs  ove r time

Higher conversion rates 
As  pe rs ona liza tion drive s  be tte r ma tc hing  

Greater bind performance
As  pre c is e  ta rge ting  improve s  c ons ume r- c a rrie r a lignme nt

Larger budget share
As  inte llige nt b idding  optimize s  c lie nts ’ c os t pe r ac quis ition
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Our Growth Strategy Today: Path to  $ 1B+ of Annua l Re ve nue (1)

Proprie ta ry da ta , app lie d  AI, and  
cons ulta tive  pa rtne rs hips  to  op timize  e ach 

s te p  of the  Eve rQuote  funne l

Bidding

SmartCampaigns ®

Deep Partnership

Better Performance1

Highe r pe rformance  re la tive  to  othe r 
pa rtne rs  and  channe ls  yie ld ing  highe r 

b ids  & budge ts , fue ling  more  tra ffic  s ca le  

Provider Budget Growth

Existing Traffic Growth

New Channel Expansion

Bigger Scale2

Marke tp lace  pe rformance  and  s ca le  e a rns  
opportunity to  e xpand  into more  d ig ita l 

p roduc ts  and  s e rvice s  

AI-Enabled Solutions

New Products

P&C Adjacent Verticals

Broader Services3

Efficiency4

Inve s ting  in automation and  inte ntiona l de s ign to  s us ta inably s c a le  our te ams  and  s ys te ms  with inc re as ing  le ve rage

Platform Simplification and Alignment Automation and AI

1. As  s ta te d  in the  Company’s  Q3 e a rnings  ca ll on Nove mbe r 3 , 20 25
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Our Growth Opportunity Tomorrow:

Marketplace

New
carrier/agent 

AI-native growth 
solutions

New
consumer channels

for agentic commerce



New
consumer 

channels for 
agentic

commerce

Introducing
A Conversational Insurance Shopping Experience Purpose -
Built for AI -First Consumers

CAMBRIDGE, MA — OCTOBER 27, 2026 —
Today, Luva launched as the first insurance comparison 
platform designed from day one around a conversational AI 
experience, delivering real - time quotes to consumers.

Luva Debuts Revolutionary AI -Powered Insurance 
Comparison Platform

12
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Luva.com with Lu

1

Engag ing  Shoppe rs  Ac ros s  Thre e  AI- Na tive  Channe ls

LLM App Integrations

2

Agentic Infrastructure

3

13
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Summary:
Why Invest

Trus te d  g rowth pa rtne r for P&C ins ure rs

De e p, long- s tanding  c us tome r re la tions hips

Growing , profitab le  bus ine s s  mode l with 
s trong  c as h ge ne ra tion 

Diffe re ntia te d , p roprie ta ry da ta  and  AI 

Stra te gy for long- te rm re ve nue  g rowth 
and  profit e xpans ion as  an AI be ne fic ia ry



Q3 Summary and
Financial Highlights
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• Gre w re ve nue  25% year -over - year

• De live re d  ne t inc ome  of $18 million 

• Gre w Adjus te d  EBITDA(1) 41% year -over - year

• Ge ne ra te d  ope ra ting  c as h flow of $40 million

Q3 Summary $218M
Re ve nue

$35M
Adjus te d  EBITDA(1)

$229M
Cas h

No Outs tanding  De bt

1. Se e  Appe ndix for Ke y Me tric s  and  Non- GAAP de finitions and  re conc ilia tions
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Q3 2026 Results

$ 14 7.5 
$ 166 .6  $ 156 .6  

$ 173 .9  

$ 195.3  $ 190 .9  $ 195.1 
$ 218 .1 

Q4 2024 Q1 2025 Q2 2025 Q3 2025 Q4 2025 Q1 2026 Q2 2026 Q3 2026

$ 4 4 .0  $ 4 6 .9  $ 4 5.5 
$ 50 .1 $ 4 9 .3  

$ 55.9  $ 56 .9  
$ 62 .6  

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

50.0%

55.0%

60.0%
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 $10.0
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 $30.0

 $40.0

 $50.0

 $60.0

 $70.0

Q4 2024 Q1 2025 Q2 2025 Q3 2025 Q4 2025 Q1 2026 Q2 2026 Q3 2026

Variable Marketing Margin %

$ 18 .9  
$ 22 .5 $ 22 .0  

$ 25.1 $ 25.1 
$ 29 .3  $ 30 .1 

$ 35.5 

0.0%

2.0%

4.0%

6.0%

8.0%
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14.0%

16.0%

18.0%

20.0%

 $-

 $5.0

 $10.0

 $15.0
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 $25.0
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 $35.0

 $40.0

Q4 2024 Q1 2025 Q2 2025 Q3 2025 Q4 2025 Q1 2026 Q2 2026 Q3 2026

Adjusted EBITDA Margin %

$m Q3 2025 Q3 2026 YoY Growth %

Re ve nue $ 173 .9 $ 218 .1 25%

Variab le  Marke ting  
Dolla rs (1) $ 50 .1 $ 62.6 25%

Adjus te d  EBITDA(1) $ 25.1 $ 35.5 4 1%

Adjus te d  EBITDA 
Marg in % (1) 14 .4 % 16 .3% 1.8%  p ts .

YoY Comparison Quarterly Revenue ($m)

Quarterly Variable Marketing Dollars (1) ($m) Quarterly Adjusted EBITDA (1)($m)

1. Se e  Appe ndix for Ke y Me tric s  and  Non- GAAP de finitions and  re conc ilia tions

29.9% 28.1% 29.1% 28.8% 25.3%
29.3% 29.2% 28.7%

12.8% 13.5% 14.0% 14.4% 12.8%
15.4% 15.4%

16.3%
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Driving Growth and Expanding Profits Since IPO
Revenue ($m) Variable Marketing Dollars ($m)

Adjusted EBITDA ($m) Operating Cash Flow ($m)

1. 20 22  and  20 23  we re  impac te d  by the  auto ins urance  marke t downturn which be gan in the  la te  s umme r of 20 21. In J une  20 23  the  Company a ls o e xite d  the  he a th ins urance  ve rtic a l. The  he a lth ins urance  ve rtic a l re ve nue  
was : $ 29 .7m in 20 21, $ 38 .7m in 20 22 , and  $ 15.0 m in 20 23 .  

2 . Se e  Appe ndix for Non- GAAP de finitions and  re conc ilia tions

$ 163  
$ 24 9  

$ 34 7 
$ 4 19  $ 4 0 4  

$ 288  

$ 50 0  

$ 693  
$ 799  

2018 2019 2020 2021 2022 2023 2024 2025 TTM Q3
2026

CAGR 20 18  - 20 25: ~23%

$ 4 6  
$ 73  

$ 10 9  
$ 130  $ 128  

$ 10 0  

$ 155 
$ 192 

$ 225 
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Variable Marketing Margin %

$ (5) $ 8  $ 18  $ 15 $ 6  $ 0  

$ 58  

$ 95 
$ 120  
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2026

Adjusted EBITDA Margin %

$ (2)

$ 4  $ 11 $ 7 

$ (16)
$ (3 )

$ 67 

$ 95 
$ 121 
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2018 2019 2020 2021 2022 2023 2024 2025 TTM Q3
2026

CAGR 20 18  - 20 25: ~23%

(1) (1)

(2)

(2)

-3.3% 3.4% 5.3% 3.5% 1.5% 0.1%

11.6%
13.7%

15.0%

28.2%
29.5%

31.3% 31.0% 31.7% 34.8% 31.0% 27.7%
28.1%
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Key Metrics & Non -GAAP Definitions 

Variab le  Marke ting  

Dolla rs  & Margin

We de fine va riab le marke ting dolla rs , or VMD, as re ve nue , as re porte d in our c ons olida te d s ta te me nts of ope ra tions and
c ompre he ns ive inc ome (los s ), le s s adve rtis ing c os ts (a c ompone nt of s a le s and marke ting e xpe ns e , a s re porte d in our
c ons olida te d s ta te me nts of ope ra tions and compre he ns ive inc ome (los s )). We de fine va riab le marke ting marg in, or VMM,
as VMD divide d by re ve nue .

We us e VMD and VMM to me as ure the e ffic ie nc y of ind ividua l adve rtis ing and c ons ume r ac quis ition s ourc e s and to make
trade - off de c is ions to manage our re turn on adve rtis ing . We do not us e VMD or VMM as a me as ure of profitab ility.

Adjus te d  EBITDA & 
Margin

We de fine Adjus te d EBITDA as ne t inc ome (los s ), e xc lud ing the impac t of s toc k- bas e d c ompe ns a tion e xpe ns e ; de pre c ia tion
and amortiza tion e xpe ns e ; inte re s t inc ome ; inc ome taxe s ; and othe r ite ms tha t we be lie ve a re non- re c urring or not
ind ic a tive of our c ore ope ra ting pe rformanc e . The mos t d ire c tly c omparab le GAAP me as ure is ne t inc ome (los s ). We
monitor & pre s e nt Adjus te d EBITDA be caus e it is a ke y me as ure us e d by our manage me nt & board of d ire c tors to
unde rs tand & e va lua te our ope ra ting pe rformanc e , to e s tab lis h budge ts & to de ve lop ope ra tiona l goa ls for manag ing our
bus ine s s . In pa rtic ula r, we be lie ve tha t e xc lud ing the impac t of the s e ite ms in c a lc ula ting Adjus te d EBITDA c an provide a
us e ful me as ure for pe riod- to- pe riod c omparis ons of Eve rQuote ’s c ore ope ra ting pe rformanc e .

We us e Adjus te d EBITDA to e va lua te Eve rQuote ’s ope ra ting pe rformanc e and tre nds and make p lanning de c is ions . We
be lie ve tha t this non- GAAP financ ia l me as ure he lps ide ntify unde rlying tre nds in Eve rQuote ’s bus ine s s tha t c ould othe rwis e
be mas ke d by the e ffe c t of the ite ms tha t the Company e xc lude s in the c a lc ula tions of Adjus te d EBITDA. Ac cord ing ly, we
be lie ve tha t this financ ia l me as ure provide s us e ful informa tion to inve s tors and othe rs in unde rs tand ing and e va lua ting
Eve rQuote ’s ope ra ting re s ults , e nhanc ing the ove ra ll unde rs tand ing of the Company’s pas t pe rformanc e and future
pros pe c ts . We de fine Adjus te d EBITDA Marg in as Adjus te d EBITDA divide d by re ve nue .

To s upple me nt our c ons olida te d financ ia l s ta te me nts pre s e nte d in ac c ordanc e with U.S. ge ne ra lly ac c e p te d ac counting princ ip le s (“GAAP”), this
p re s e nta tion c onta ins c e rta in non-GAAP financ ia l me as ure s , inc lud ing Variab le Marke ting Dolla rs and Marg in and Adjus te d EBITDA and Marg in. We us e
the s e me as ure s to provide inve s tors with add itiona l informa tion re ga rd ing our financ ia l re s ults .
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Reconciliation of Adjusted EBITDA - 3 Months Ended

($  in Thous ands )

3 Months Ended

September 30, 
2026

June 30, 
2026

March 31, 
2026

December 31, 
2025

September 30, 
2025

Net Income (Loss) $ 18 ,152 $ 19 ,186 $ 18 ,673 $ 57,755 $ 18 ,865

Stoc k- bas e d  c ompe ns a tion $ 6 ,570 $ 5,672 $ 5,14 1 $ 5,591 $ 6 ,728

De pre c ia tion & amortiza tion $ 988 $ 971 $ 785 $ 861 $ 811

Inte re s t (inc ome ) e xpe ns e , ne t ($ 1,224 ) ($ 1,0 50 ) ($ 961) ($ 956 ) ($ 992)

Provis ion for (be ne fit from) inc ome  taxe s $ 6 ,965 $ 5,324 $ 5,691 ($ 38 ,190 ) ($ 34 5)

Othe r:

Ve ndor c ontrac t te rmina tion(1) $ 4 ,0 0 0 - - - -

Adjusted EBITDA $35,451 $30,103 $29,329 $25,061 $25,067

1. During  the  thre e  months  e nde d  Se pte mbe r 30 , 20 26 , we  te rmina te d  a  multi- ye a r ve ndor contrac t for adve rtis ing  s e rvice s  with a  $ 15.5 million re ma ining  commitme nt in e xchange  for a  payme nt to the  ve ndor of $ 4 .0  million.
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Reconciliation of Adjusted EBITDA - 12 Months Ended

($  in Thous ands )

12 Months Ended

December 31, 
2025

December 31, 
2024

December 31, 
2023

December 31, 
2022

December 31, 
2021

December 31, 
2020

Net Income (Loss) $ 99 ,311 $ 32,169  ($ 51,287) ($ 24 ,4 16) ($ 19 ,4 34 ) ($ 11,20 2)

Stoc k- bas e d  c ompe ns a tion $ 24 ,299  $ 20 ,614  $ 22,80 8 $ 28 ,986 $ 30 ,0 20 $ 24 ,179

De pre c ia tion & amortiza tion $ 3 ,811 $ 5,672 $ 6 ,196 $ 5,84 8 $ 5,0 72 $ 3 ,350

Inte re s t (inc ome ) e xpe ns e , ne t ($ 3 ,574 ) ($ 2,0 79 ) ($ 1,251) ($ 34 9 ) ($ 37) ($ 189 )

Provis ion for (be ne fit from) inc ome  taxe s ($ 37,4 88) $ 1,839 $ 577 - ($ 2,510 ) -

Othe r:

Le ga l s e ttle me nt(1) $ 8 ,232 - - - - -

Re s truc turing  and  Othe r Charge s (2) - - $ 23 ,568 - $ 4 4 0 -

Ac quis ition- re la te d  c os ts /e a rnout(3) - - ($ 150 ) ($ 4 ,135) $ 1,0 65 $ 2,258

Adjusted EBITDA $94,591 $58,215 $461 $5,934 $14,616 $18,396

1. In 20 25, we  re corde d  le ga l s e ttle me nt cos ts  re la te d  to the  s e ttle me nt of our litiga tion with the  forme r owne rs  of ce rta in e ntitie s  acquire d  in 20 21.
2 . In 20 23 , this  inc lude s  cos ts  re la te d  to the  re s truc turing  and  the  e xit of our He a lth ve rtic a l. In 20 21, this  inc lude s  ce rta in s e ve rance  cha rge s  unde r a  p lan.
3 . In 20 20  and  20 21, this  inc lude s  third  pa rty profe s s iona l s e rvice s  we  utilize d  for the  e va lua tion and  e xe cution of acquis itions  a s  we ll a s  change s  in the  fa ir va lue  of our continge nt liab ilitie s  a s  a  re s ult of thos e  acquis itions . In 20 22  

and  20 23 , this  inc lude s  change s  in the  fa ir va lue  of our continge nt liab ilitie s  a s  a  re s ult of the  pre vious ly me ntione d  acquis itions .
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