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VERTISEIT GROUP Q12026

AGENDA

- FINANCIALS
- HIGHLIGHTS

- Q&A

Q12025 KPI's

247 17%

ARR GROWTH YoY EBITDA MARGIN

282

# OF EMPLOYEES

ARR
341 MSEK
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FINANCIALS



+14 YEARS OF SEQUENTIAL ARR GROWTH

ARR DEVELOPMENT

ARR

341 MSEK
(281)

ANNUAL RECURRING
REVENUE (ARR)
2026-03-31
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VERTISEIT GROUP Q12026

Q1IN REVIEW

Continue to combine growth and profitability

24% ARR growth exceeding Financial Target

27% increased profitability per share YoY exceeding Financial Target

Strong pipeline of high-quality international opportunities
High activity in the M&A market
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VERTISEIT GROUP Q12026

ARR GROWTH MOMENTUM

Q1 Annual Recurring Revenue

ARR 341 MSEK
Y/Y Growth 24%
Annualized NRR 105%
Annualized Churn 4%

Increased QoQ growth
NRR slightly weaker, exceeding target of 100%

Q1 Churn rate remain low
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VERTISEIT GROUP Q12026

REVENUE AND PROFITABILITY

Q1 Revenue Q1 Profitability

Net Revenue 164 MSEK Adj EBITDA 27 MSEK
Y/Y Growth -3% EBITDA Margin 17%
SEEN) 52%

Consulting 12%

Systems 36%

« 27% EBITDA increase YoY

>50% SaaS share of revenue
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HIGHLIGHTS
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We're live at NRF 2026 and excited to finally open the doors in NYC.

® Find us at Booth #600, together with the Digital Signage Federation, in ..more

We're live at
NRF26

ot booth #800

© Comment ) Repost

Grassfish

The automotive industry is undergoing one of the most profound transformations in
its history. Electrification, software-defined vehicles, new retail models, and shifting
customer expectations are redefining not just what is sold — but how ..more

M Visual Art

We're preparing for NRF ‘26!

Meet Jan Isaksson, Andreas Lind, Micaela Petkus, Andreas von Pongracz, Jaco ..more
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VERTISEIT GROUP Q12026

RETAIL MEDIA AND
BONNIER NEWS

Visual Art and Bonnier News establishing the first
combined Retail Media Network in Sweden

Continued strong momentum creating network effects Lo S chan]
Scalable model e P ——

How You Turn Store
Traffic into Measurable
Media Value

APPLY NOW!
<]

£ Ahléns joins

= Visual Art’s
hational retail
media network

Strengthens the network’s
reach, data capabilities, and

= : . commercial attractiveness for
Andreas I.md 7, | | both retailers and advertisers.

Chief Commercial Officer, Visual Art
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